I. Introduction
Development communication is simply defined as the use of communication to promote social development. It refers to the practice of systematically applying the processes, strategies, and principles of communication to bring out positive social change (Quebral, 2001) . It is essentially an activity involving the dissemination of information. However, for any information to be utilized by the people, they must not only first of all know about it, but the information may come from different sources. The source of information available to the local people include among others interpersonal sources (such as visits/contacts, town crier/community leaders, extension agent, relatives, fellow citizens etc.), and non -interpersonal sources (such as television, radio, magazines, films, cinemas, posters/leaflets, and libraries/other information centres).
Over the years, a number of scholars have reported the role of communication source in stimulating changes in the people's behaviour. Ganpat and Seepersad (1996) observed that the constant interaction with an information source influences utilization. It has been established that a variety of information sources are necessary in the dissemination of information (Voh, 1979; Obibukaku & Hursh, 1984) . Williams (1984) in his study of sources of information on improved farming practices in some selected areas of the then Western region stated that farmers sought information on improved farm practices from many sources. Rogers et al (1995) reported that, utilisation of improved farm practices is a function of communication.
Information source has been known to influence persuasive efficiency and eventual use/utilisation of an innovation. Though information dissemination is a major constraint to research efficiency and innovation transfer, a source which the audience holds in high esteem appears to facilitate persuasive efficiency and vice versa. People, especially the rural dwellers have been shown to respond particularly well to specific sources because they hold and consider such sources in high esteem, highly credible, expert, trustworthy and close to the people (Solomon et al, 2001; Emenyeonu, 1987; Lazarfel & Bereson, 1965) . In a study to determine the relationship between communication and utilisation of agricultural innovation, Emenyeonu (1987) indicated that both the educated and uneducated respondents relied heavily on the extension agent as a dominant source of information. Ononamadu (1984) also showed that farmers in the Awka and Nsukka agricultural zones of exposure to the information on the journals was highly selective in accordance with the group's norms and interests. This trend is similar to agricultural communication or any type of communication directed at the rural people who have special interest and occupation as it were.
Apart from source determining the choice of the preference or any choice of a medium, there are the other factors, which the rural dwellers take into consideration when making a choice of a medium or media. Also, Lazarfel and Berelson (1965) are of the opinion that, another reason why people may prefer or utilise an innovation conveyed by a particular medium is simply because, they believe the media opinion to be in accord with the majority view. For instance, many rural dwellers may vote for a candidate during election just because their community leader, priest, or any of the other influential persons say they should. Sometimes, this is done because of the opinion of other average citizens. In cases like this, individuals' choice of a medium is not because of a source prestige, its credibility, acceptance or confidence it enjoys, but because they want to stay with the crowd.
Again, Lazarfel and Berelson believe that people prefer one medium to another not solely because the source is highly revered one but also because of the user's status and literacy level, affordability and availability of the channel and, the spread of the message carried by the medium.
The problem
Reports of earlier research on the use of media information for development, especially rural development have dwelt on channels, amount, type and quality of communication necessary to support development initiatives and objectives. Some of this study has also emphasized the impact of media use as provided in rural development packages and programmes, indicating the level of effectiveness or otherwise of these media. However, there is limited information and research on source preference that may relate to or influence the utilization of development information. If governments' many initiatives, interventions and efforts aimed at rural development are to have any effect at all, then the sources of information available to the rural people and their preferences must be investigated. It is for this particular reason that this research was undertaken.
Purpose
The purpose of this study therefore was to find out the source preference practices as it relates to information utilization in the rural communities of south-south, Nigeria.
Significance
The findings of this study will be beneficial to the primary audience (the local people). This is so because the work is designed to be part of a consciousness raising and consciousness changing process ongoing in rural process development packaging. Secondly, the work is intended to influence the political process, assist government and others concerned with development planning and ensure that the practice of both community and rural development is never again done without information being part of it so as to ensure that development is people and not government driven.
Research questions
The research questions are; 1. What is the distribution of respondents who utilize development information by age? 2. What is the distribution of respondents who utilize development information by marital status? 3. What is the distribution of respondents who utilize development information by educational status? 4. What is the distribution of respondents who utilize development information by occupation? 5. What is the distribution of respondents who utilize development information by sex? 6. To what extent does source preference relate to the utilization of development information?
II. Methods
The study which adopted the descriptive survey design, aimed at investigating the extent to which communication source preference relates to the utilization of development information in south-south geopolitical zone of Nigeria. From this zone, two thousand and twenty-six adult male and female respondents were selected from three out of the six states in the zone as samples for the study.
Instrument for data collection
Data was collected using the questionnaire which was validated by experts in Guidance and Counselling from Educational Foundations department, University of Calabar, Calabar. The questionnaire which was administered personally by the researchers and with the help of research assistants to the respondents andretrieved immediately was structured on a modified four pointLikert scale of Strongly Agree (4), Agree (3), DOI: 10.9790/7388-0703051522 www.iosrjournals.org 18 | Page Disagree (2), Strongly Disagree (1). Percentages were used to answer research questions 1-5, while Anova and multiple regression Analysis were used for research question 6.
Method of data analysis
Descriptive statistics of frequency counts and percentages were used to answer research questions 1-5, while Anova and multiple regression were used to answer research question 6.
III. Results
The results of the study were presented on tables 1-7 below Research Question 1: What is the distribution of respondents who utilize development information by age? In the above tabular presentation (table 1) , it shows that for the rural dwellers, the highest number of respondents who utilize development information falls within the age bracket 46-55 (560 respondents or 27.6%) This is closely followed by age bracket 36-45 (448 respondents or 22.1%), and 56-65 (427 respondents or 21.1%). It therefore follows that the majority of rural dwellers who participated in the study were within age brackets 36-65 (1435 respondents or 70.8%). Those within the age brackets of 16-35 and above 65 constituted the lowest number of respondents (591 or 29.2%). It goes therefore to show that majority of those who utilize development information are mainly older adults. Perhaps for the problem of rural-urban drift, a few young adults were involved in the study as shown in table 1 The finding here supports Okafor (1981) who stated that the age of an individual is very important to the utilisation of an innovation and Arowojolu (1998), Akinbode and Clark (1968) who reported that older adults are more likely to participate and utilize innovations because they are more receptive to new technologies as they have already established ideas and practices.
Research question 2:
What is the distribution of respondents who utilize development information by marital status? On the whole, more respondents (1084 or 53.5% rural dwellers) are married, compared to the number of those who are single, separated, divorced or widowed. It therefore goes to show by implication that, the incidence of divorce is alien to the rural people. It was observed that rather than divorce, men are encouraged to marry as many wives as they can cater for. And, where the marriage broke down, separation rather than outright divorce was preferred by both parties.
This finding corroborates Adeogun (2008) who tested the correlation betwext6en selected variables and utilization/participation in cocoa rehabilitation techniques in selected states in Nigeria. He found out that marital status, among other variables was significantly associated with utilisation and participation in the programme.
Research question 3:
What is the distribution of respondents who utilize development information by educational qualification? This goes to prove that education has significant association with participation and utilization in proven innovation. Obibuaku and Hursh (1994), Voh (1982) and Nweke (1981) found a positive correlation between levels of education and response to innovation campaigns in their studies.
Research question 4:
What is the distribution of respondents who utilize development information by occupational status? This goes to show that rural and community development efforts are mainly undertaken by private employees (farmers, fishermen/women, craftsmen), the employees of labour (owners of farmlands, fish ponds, bakeries), and the retirees, while the civil servants (Teachers, nurses, policemen, forestry staff) may not have enough time for participation.
From available research, the relationship between participation/utilization in innovation and occupation as a socio-economic variable is found not to be consistent. Sule et al (2007) and Auta et al (1992) have in their studies found occupation not to be a consistent variable in determining participation or utilization. This is so because occupation sometimes affects utilization positively and at other times, it may not.
Research question 5:
What is the distribution of respondents who utilize development information by sex? 
Source: Author's Field Survey, 2013
In terms of the total respondents (as indicated in table 5 above), the males were 1015 or 51.1% while the females accounted for 1011 or 49.9% of the respondents. This implies that more male rural dwellers did not only participate but also showed keen interest in community and rural development as well as utilization of Adeogun (2008) who indicated in his study that, the majority of the respondents who participated in and utilized cocoa rehabilitation techniques in Nigeria were males and, Ojebode (2003) who concluded that one hundred and fifty family planning radio messages recorded in sixteen developing countries clearly varied as the number of sex and audience did. The result in table 6 above shows that communication source preference had significant joint effect on the utilization of development information among rural dwellers (F= 52.917; p>0.05). This implies that source preference significantly related to information utilization among rural dwellers.
Apart from the joint contribution of the independent variables, a further test was carried out using multiple regression method to determine the relative contributions of these independent predictors on the utilization of development information among rural dwellers. The relative effect of the predictors shows that interpersonal sources e.g. town crier, community leader, visits/contracts etc.) (β=.162; p<0.05), Radio (β= .156; p<0.05) Television (β = .152; p<0.05), Newspapers/Magazines (β= .086; p<0.05) and Libraries/information centres (β = .065; p<0.05) had significant effect on the development of utilization of development information.
IV. Discussion Of Findings
Hezog et al (1968) working on the question of source credibility and preference in Brazil, supports the findings that there is a significant relationship between communication source preference and utilization. He found out in his study that, the extension agents and other interpersonal sources were dominant sources of farm information used by the 1,037 respondents. Radio was ranked third in that study. MacLeod's (1971) survey which also sought to find out the level of credibility credited to some mass media sources found out that next to television, 69.2% of the respondents found radio very reliable and credible. Adams (1982) noted that the information channels most preferred by farmers are mass media including radio, television and newspapers, contacts with extension agents and with other farmers. Also, corroborating the findings above, Williams (1984) in his study of sources of farm information indicated that agricultural extension agents were the most important source, closely followed by radio, and then contacts between fellow farmers. Obibuaku et al (1994) in their diffusion studies in Eastern Nigeria indicated that radio or regular access to it was a major means of reaching the farmers. In his own contribution, Okafor (1981) , studying sources of farm information found that information could be disseminated to farmers through news releases, radio messages and television programmes.
The above proves that the constant interaction of the respondents with information sources such as the interpersonal channels (e.g. the extension agent, community leaders, visits/contacts/friends/town crier etc.), radio, television, the print and library has influence utilization behaviour (Ganpat & Seepersad, 1996) . It also corroborates Voh (1979) and Obibukaku and Hursh (1994) who indicated in their studies that a variety of information sources are necessary in information dissemination. Furthermore, the results is in line with Emenyeonu (1987) (iii) From the above and similar statements, it was deduced that the use of people who fit the preconceived idea of wisdom in a particular culture makes them seen as a credible source of information. It also implies that most rural people still have respect for tradition. Thus, they will readily accept messages from interpersonal sources such as chiefs'/community leaders, town crier, friends, and neighbours than from mass media sources. It also means that, the paternalistic approach where development experts talk down on the people as if they were children can alienate a whole community and ruin the development experiment. (iv) Many of the participants said they will readily use information from a source if the media opinion is from an expert or in accordance with the majority view. For instance, Ms. AtimOkpoyo from Oron-Eket, AkwaIbom State said, she would help clean her community or vote a particular candidate if the idea came from her chief, pastor or other members of the community. She however, said that, on health-related matters for example, she would listen first to health officials because they "know everything" (are experts). (v) Finally, most participants said they would prefer one medium to another because of their status, literacy level, affordability and availability of the channel, and the spread of the message carried by the medium. For example, television, magazine and newspapers are not easily affordable or available to the people. So people do not readily seek information from these media.
